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The, Art, Science and Business of Aromatherapy is a complete guide to aromatherapy written by
an industry insider, Kayla Fioravanti. It is packed with uncommon essential oil information that
makes this book a must have for essential oil enthusiasts, candle makers, soap makers and
cosmetic manufacturers of any level or experience. Inside, you will find something for everyone,
whether you have just discovered aromatherapy or have been in the industry for years.Kayla
discovered aromatherapy in 1998 and has been in the aromatherapy industry as an
aromatherapist, supplier, educator, speaker, cosmetic formulator, student and author ever since.
Kayla has been an outspoken advocate for small businesses, for the safe use of essential oils
and for honest practices within the industry. The Art, Science and Business of Aromatherapy is a
research driven—fluff-free—resource, vital to an aromatherapy education.This second edition
bolsters the business of aromatherapy section, updates critical industry information, expands
further into the modern history of aromatherapy, provides updated essential oil safety
information, broadens the anatomy and physiology information and so much more.This book
was written for anyone who needs to increase their knowledge of fine art, in depth chemistry and
the business foundations of aromatherapy. Kayla loves to research complex problems, dissect
the information to its smallest component and then write it to her readers in every day,
understandable English. Her easy-peasy style makes learning fun.

FIVE STAR REVIEW from Readers Favorite, Jamie MicheleThe Art, Science and Business of
Aromatherapy: Your Essential Oil &Entrepreneurship Guide by Kayla Fioravanti is the holy grail
of essential oil guides. Written by an author who started a business selling soap and custom
natural products in her small apartment and turning it into a multi-million dollar business,
Fioravanti is a bonafide authority on the subject. The book starts with the author's personal
journey before expanding into eleven chapters covering the oils themselves, blending, practical
application, safety and regulations,and brand and business building. It is wholly comprehensive
with information conveyed in a manner that encompasses Fioravanti's firsthand experience as
well as the formal ins and outs of the venture.The Art, Science and Business of Aromatherapy by
Kayla Fioravanti is wonderfully complete and relevant. With the meteoric rise of essential oil
sales in the past few years (mostly through multi-level marketing,which Fioravanti sort of
spearheaded in this field), this book couldn't come at a more timely moment. It's evident through
the style of writing that the author is passionate about essential oils and that devotion
transcends just creating a business opportunity. Reading this is like having a conversation with a
friend, one who has put in the legwork soothers may have an easier go at it. I particularly
enjoyed the section on thalassotherapy, which is aptly followed by sea salt and soak solutions.
I'd absolutely recommend this book to anyone interested in alternative health, fragrance, natural



products, or the business of working in any facet of the essential oil industry. --This text refers to
the paperback edition.About the AuthorKayla Fioravanti is an award winning author,
aromatherapist and cosmetic formulator. She has a deep and abiding passion for essential oils
and natural personal care products. She owns Ology Essentials and can often be found at Work
+Shop Create in Franklin, Tennessee doing what she loves best-teaching. --This text refers to
the paperback edition.
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AUTHORCopyrightREVIEWS “In this updated second edition of The Art, Science and Business
of Aromatherapy, Kayla is once again able to take relatively broad, complex and controversial
topics with multi-faceted nuances and break them down into bite size pieces that anyone can
readily sink their teeth into and digest. Written with intention and integrity, you’ll find a good
balance of historical truth and scientifically sound evidence combined with artistry and
experiential knowledge, which intricately weaves a full and rich tapestry of what aromatherapy
really is, how essential oils function therapeutically as holistic and CAM therapies and why they
do. There’s even a healthy element of shining light and revelation upon areas of aromatherapy
that gives many outside of the industry and community the impression that essential oils are
‘snake oil’ and ‘just a scam.’Following the format of the aromatherapy industry’s recognized and
accepted level 1 & 2 educational training standards, The Art, Science and Business of
Aromatherapy, A Guide to Essential Oils and Entrepreneurship, 2nd Edition is chocked full of
Kayla’s many years of training, study and experience that will give the reader a solid foundation
in practical aromatherapy, minus all the hype and hearsay or wild pipe dream promises. It’s not a
quick read or cheat sheet guide like we often see today. No, this book is real, straightforward and
sprinkled throughout with interesting and much needed information to help guide the reader on
how and when essential oils and aromatherapy can enrich one’s life and lifestyle.Kayla takes us
on a, educational journey of understanding as she realistically looks at why aromatherapy
education with experienced, well-educated instructors is needed, why safety and risk
assessment has to be a priority to successfully utilize the benefits of aromatics for years to come
as well as how to find and utilize available resources to get the most balanced information
possible. She also covers some of the more controversial topics, digging into the myths and
tackling the misinformation, dangerous claims and outright deceptions which have found their
way into aromatherapy over the last 10-20 years. But Kayla doesn’t stop there. She even steps it
up several more notches by including how one can take an interest in aromatherapy further to a
professional level with service and product based businesses without falling into the legal and
ethical pits that can often accompany such an endeavor due to lack of knowing the laws and
regulations involved or the requirements one needs to meet and uphold.As a budding
professional aromatherapy practitioner and an experienced professional cosmetics and
personal care products formulator myself, I feel this book is required reading for anyone who has



more than a casual personal interest in aromatherapy and will be recommending it without
reservation both professionally and personally.~Ginger L. Moore, founder, owner & formulator of
Neos Skin Care™“‘Wow!’ is the word that best describes how I felt while reading Kayla
Fioravanti’s book, The Art, Science & Business of Aromatherapy: A Guide to Essential Oils &
Entrepreneurship.I would recommend this book to anyone who already is an aromatherapist or
has an aromatherapy business, and for those who want to start a new business in the wonderful
field of aromatherapy. Schools that offer education in aromatherapy would also benefit by
including this book in their recommended reading list.The book was written with passion and
devotion to the art of aromatherapy. I felt inspired when reading Kayla’s personal story of her
aromatic adventure and how it all began with the essential oil of Tea Tree. She generously
shares her personal experiences and her in-depth knowledge of the oils, both of which are
invaluable when it comes to having a successful aromatherapy business. Kayla’s writing style is
honest, understandable and refreshing.Kayla’s start-to-finish how-to tips offer the reader advice
and knowledge that can be used time and time again. This book includes a detailed timeline of
the history of aromatics, including labeling requirements and everything in between. A section
on essential oil profiles is followed by a vast list of resources. Everything but the aromatic kitchen
sink can be found in this book! And come to think of it, there even is information on what type of
sink space to include in your aromatherapy business space planning too! I think the reader will
enjoy and appreciate this book as much as I did.” ~Kelly Holland Azzaro, president of RA, CCAP,
CBFP, LMT and NAHA “After following the aromatic journey of this amazing woman for several
years now in her videos, blogs, articles and more recently as a champion for protection from
regulatory influences on natural product formulators and small business, I am not surprised at
the level of knowledge, expertise and personal experience put into this fact packed book, The
Art, Science & Business of Aromatherapy: A Guide to Essential Oils & Entrepreneurship. Kayla
Fioravanti has put together the most useful book I have ever seen for the business of making
and using aromatic products—from sourcing, formulation, crafting and soapmaking to
manufacturing in general.Besides being a concise book on aromatherapy, useful for personal or
professional endeavors, this book debunks some aromatherapy myths, for instance, certain
safety issues with essential oils and pregnancy. All the while, this book provides details on
product ingredients, including essential oil characteristics not in other books, such as FDA
notations, FCC specifications and physical tests, such as specific gravity, refractive index,
boiling point, etc. The entire variety of base materials that Kayla has used in products are
detailed, as well as soap making information—again material not found in other books.Based on
her experience, Kayla shares Good Manufacturing Practice guidelines and formulation
information with tips from experience, including important information anyone making products
needs to know, such as how to keep your products from being classified as a drug and other
such important information invaluable to those just going into business. Besides containing great
resources, such as essential oil profiles, aromatherapy schools, suppliers, crop calendars,
weights and measurements, this book is packed with personality and practical worthy tips based



on Kayla’s experience raising a family and running a successful business.This will be one new
aromatherapy book you will want to add to your library. I highly recommend this book for
personal and professional use, and it will be required reading for my students. Thank you, Kayla,
for making this available. Job well done!” ~Sylla Sheppard Hanger, founder/director of the
Atlantic Institute of Aromatherapy, United Aromatherapy Effort, Inc. and NAHA Chair of the
Safety Committee “Kayla represents the saying, ‘When one door closes, God opens a window.’
Even though she has experienced failure, she managed to do what evades so many, and that is
to get back up and start again. Kayla’s knowledge of the aromatherapy world is vast, and she
applies it not only in her business, but also in her personal life. I highly recommend this book to
anyone that is interested in learning more about essential oils, from blending to incorporating
them into their business safely.”~Lisa M. Rodgers, Personal Care Truth “The Art, Science &
Business of Aromatherapy: A Guide to Essential Oils & Entrepreneurship rightly brings
aromatherapy to its next evolutionary step as a business. Kayla Fioravanti tells a story—well, two
stories. One is a personal story that provides an inspirational foundation of what is possible in
the business of aromatherapy. The second story provides an in-depth study necessary to
develop an aromatherapy business of your own.Kayla makes the most of her background and
experience as a product formulator and manufacturer by introducing uncommon essential oil
details. They include information similar to and beyond that found on a MSDS (Manufacturers
Safety Data Sheet), like CAS numbers, flash point, appearance, INCI names and other aspects
of ingredient classification. This vital information will help the novice, as well as seasoned
aromatherapists, to become more tuned into the nuances and the vast array of detail required to
become proficient at the use of essential oils. This is also valuable information when purchasing
your essential oils.If you are interested in creating essential oil products for yourself or as a
serious business venture, this is your learning and reference manual. What you get in The Art,
Science and Business of Aromatherapy are ingredients, recipes, facts, myths, cautions, the ins
and outs of naturals and synthetics, brand building, marketing, sensible business practices and
a vast array of aromatherapy manufacturing how-to’s. And if all you’re interested in is keeping
your kids from getting the ‘sickies and ickies,’ well, that’s in here too. In her breezy, yet direct and
solid, style Kayla lays down the laws of aromatherapy—and you know she means
business.”~Jimm Harrison, educator and founder of Jimm Harrison Phytotherapy Institute and
author of Aromatherapy: Therapeutic Use of Essential Oils for Esthetics “A little bit business
inspiration, a little bit textbook and a lot of great practical ideas on how to work with essential oils
and aromatherapy for your small business are packed into this helpful, down to earth book.
Kayla writes with ease and makes even the most difficult concepts easily digestible for
everyone, from the home crafter to the accomplished businessperson. You’ll learn about how to
blend essential oils, why to use certain oils, about crop growing seasons and much much more.
This is a great reference book for anyone interested in essential oils.”~Anne-Marie Faiola,
founder of SoapQueen.com “Through The Art, Science & Business of Aromatherapy: A Guide to
Essential Oils & Entrepreneurship, Kayla has lifted the art of aromatherapy to a new level. Not



only will you find information about essential oils, but you’ll also discover Kayla’s warm, witty
perspective. This book is comprehensive, clear and beautifully presented. I love the recipes
(‘Messy Cupcakes’ is my favorite), and with each page I turn, my love for aromatherapy deepens
and grows. This book is an indispensable addition to the library of the aromatherapist, the
entrepreneur and everyone in between.”~Donna Maria Coles Johnson, founder & CEO of Indie
Business Network “Lucky for us, Kayla has hit another home run with her second book! Her
profound gift for distilling complex scientific concepts down to their essence shines through in
The Art, Science and Business of Aromatherapy. This comprehensive, insightful reference book
should be staple in the library of anyone interested in natural products or organic medicine and
any budding entrepreneur considering a career in the personal care market. Kayla’s candid
recollection of her early days in business is as illuminating and inspiring a tale as any I have
read. I especially appreciate the invaluable aromatherapy blending information, as well as the
recipes and formulas sprinkled throughout the text. In short, this volume is a virtual goldmine
brimming with wisdom from one of the brightest minds in the industry.”~Lela Barker, founder of
Lucky Break Consulting ACKNOWLEDGEMENTS It took a community effort to get this book out
my head, onto paper and into print. I could have never accomplished this alone. I am grateful for
the team that carried me through this process.Thank you to one of the world’s leading experts in
aromatherapy, Robert Tisserand, for his advice and scrutiny of this book. I am honored that Sylla
Sheppard-Hanger, founder/director of the Atlantic Institute of Aromatherapy and NAHA Chair of
the Safety Committee, gave so much of her time and effort to checking this book for
aromatherapy accuracy. I am so appreciative to Kelly Holland Azzaro, RA, CCAP, LMBT, LMT
and NAHA President for her priceless input and correction. I have the highest respect for these
aromatherapists who have changed the face of the industry. I am honored to even get to play on
the same ball field with the three of them.Special thanks to my editors, Bethany Learn and Aleta
Sanstrum. Aleta cleaned up my grammar while Bethany took all the puzzle pieces of this book
and transformed the entire flow of it. This book was a project I worked on long ago, set aside and
picked back up sometime later. I am so grateful to my early editors Dana Brown and Lesley Ann
Craig who helped me get started on this project in the first place. When both were otherwise
committed, Bethany and Aleta effortlessly picked up the project and ran further with it than I ever
imagined taking it. In 2017 Venessa Knizley got up to speed quickly and edited all the new
information added to the 2nd edition. My right hand gal, Jennifer of Eco-Office Gals, did an
amazing job translating my idea into a beautiful cover. It took a village—many thanks to all of
you.I am particularly grateful to my husband Dennis. He built a business around my passions
and then nudged me into growth beyond my wildest dreams. I feel blessed by our three children,
Keegan, Selah and Caiden, who have taught me new things about myself and life every day. My
son, Keegan, was the inspiration that launched me into becoming an accidental aromatherapist.
And I’m thankful that when I was six years old my parents bought me a chemistry set and a
perfume kit, and in doing so taught me that experimenting is play. I will forever miss my mother
and cherish my father. 



REVIEWS “In this updated second edition of The Art, Science and Business of Aromatherapy,
Kayla is once again able to take relatively broad, complex and controversial topics with multi-
faceted nuances and break them down into bite size pieces that anyone can readily sink their
teeth into and digest. Written with intention and integrity, you’ll find a good balance of historical
truth and scientifically sound evidence combined with artistry and experiential knowledge, which
intricately weaves a full and rich tapestry of what aromatherapy really is, how essential oils
function therapeutically as holistic and CAM therapies and why they do. There’s even a healthy
element of shining light and revelation upon areas of aromatherapy that gives many outside of
the industry and community the impression that essential oils are ‘snake oil’ and ‘just a
scam.’Following the format of the aromatherapy industry’s recognized and accepted level 1 & 2
educational training standards, The Art, Science and Business of Aromatherapy, A Guide to
Essential Oils and Entrepreneurship, 2nd Edition is chocked full of Kayla’s many years of
training, study and experience that will give the reader a solid foundation in practical
aromatherapy, minus all the hype and hearsay or wild pipe dream promises. It’s not a quick read
or cheat sheet guide like we often see today. No, this book is real, straightforward and sprinkled
throughout with interesting and much needed information to help guide the reader on how and
when essential oils and aromatherapy can enrich one’s life and lifestyle.Kayla takes us on a,
educational journey of understanding as she realistically looks at why aromatherapy education
with experienced, well-educated instructors is needed, why safety and risk assessment has to
be a priority to successfully utilize the benefits of aromatics for years to come as well as how to
find and utilize available resources to get the most balanced information possible. She also
covers some of the more controversial topics, digging into the myths and tackling the
misinformation, dangerous claims and outright deceptions which have found their way into
aromatherapy over the last 10-20 years. But Kayla doesn’t stop there. She even steps it up
several more notches by including how one can take an interest in aromatherapy further to a
professional level with service and product based businesses without falling into the legal and
ethical pits that can often accompany such an endeavor due to lack of knowing the laws and
regulations involved or the requirements one needs to meet and uphold.As a budding
professional aromatherapy practitioner and an experienced professional cosmetics and
personal care products formulator myself, I feel this book is required reading for anyone who has
more than a casual personal interest in aromatherapy and will be recommending it without
reservation both professionally and personally.~Ginger L. Moore, founder, owner & formulator of
Neos Skin Care™“‘Wow!’ is the word that best describes how I felt while reading Kayla
Fioravanti’s book, The Art, Science & Business of Aromatherapy: A Guide to Essential Oils &
Entrepreneurship.I would recommend this book to anyone who already is an aromatherapist or
has an aromatherapy business, and for those who want to start a new business in the wonderful
field of aromatherapy. Schools that offer education in aromatherapy would also benefit by
including this book in their recommended reading list.The book was written with passion and
devotion to the art of aromatherapy. I felt inspired when reading Kayla’s personal story of her



aromatic adventure and how it all began with the essential oil of Tea Tree. She generously
shares her personal experiences and her in-depth knowledge of the oils, both of which are
invaluable when it comes to having a successful aromatherapy business. Kayla’s writing style is
honest, understandable and refreshing.Kayla’s start-to-finish how-to tips offer the reader advice
and knowledge that can be used time and time again. This book includes a detailed timeline of
the history of aromatics, including labeling requirements and everything in between. A section
on essential oil profiles is followed by a vast list of resources. Everything but the aromatic kitchen
sink can be found in this book! And come to think of it, there even is information on what type of
sink space to include in your aromatherapy business space planning too! I think the reader will
enjoy and appreciate this book as much as I did.” ~Kelly Holland Azzaro, president of RA, CCAP,
CBFP, LMT and NAHA “After following the aromatic journey of this amazing woman for several
years now in her videos, blogs, articles and more recently as a champion for protection from
regulatory influences on natural product formulators and small business, I am not surprised at
the level of knowledge, expertise and personal experience put into this fact packed book, The
Art, Science & Business of Aromatherapy: A Guide to Essential Oils & Entrepreneurship. Kayla
Fioravanti has put together the most useful book I have ever seen for the business of making
and using aromatic products—from sourcing, formulation, crafting and soapmaking to
manufacturing in general.Besides being a concise book on aromatherapy, useful for personal or
professional endeavors, this book debunks some aromatherapy myths, for instance, certain
safety issues with essential oils and pregnancy. All the while, this book provides details on
product ingredients, including essential oil characteristics not in other books, such as FDA
notations, FCC specifications and physical tests, such as specific gravity, refractive index,
boiling point, etc. The entire variety of base materials that Kayla has used in products are
detailed, as well as soap making information—again material not found in other books.Based on
her experience, Kayla shares Good Manufacturing Practice guidelines and formulation
information with tips from experience, including important information anyone making products
needs to know, such as how to keep your products from being classified as a drug and other
such important information invaluable to those just going into business. Besides containing great
resources, such as essential oil profiles, aromatherapy schools, suppliers, crop calendars,
weights and measurements, this book is packed with personality and practical worthy tips based
on Kayla’s experience raising a family and running a successful business.This will be one new
aromatherapy book you will want to add to your library. I highly recommend this book for
personal and professional use, and it will be required reading for my students. Thank you, Kayla,
for making this available. Job well done!” ~Sylla Sheppard Hanger, founder/director of the
Atlantic Institute of Aromatherapy, United Aromatherapy Effort, Inc. and NAHA Chair of the
Safety Committee “Kayla represents the saying, ‘When one door closes, God opens a window.’
Even though she has experienced failure, she managed to do what evades so many, and that is
to get back up and start again. Kayla’s knowledge of the aromatherapy world is vast, and she
applies it not only in her business, but also in her personal life. I highly recommend this book to



anyone that is interested in learning more about essential oils, from blending to incorporating
them into their business safely.”~Lisa M. Rodgers, Personal Care Truth “The Art, Science &
Business of Aromatherapy: A Guide to Essential Oils & Entrepreneurship rightly brings
aromatherapy to its next evolutionary step as a business. Kayla Fioravanti tells a story—well, two
stories. One is a personal story that provides an inspirational foundation of what is possible in
the business of aromatherapy. The second story provides an in-depth study necessary to
develop an aromatherapy business of your own.Kayla makes the most of her background and
experience as a product formulator and manufacturer by introducing uncommon essential oil
details. They include information similar to and beyond that found on a MSDS (Manufacturers
Safety Data Sheet), like CAS numbers, flash point, appearance, INCI names and other aspects
of ingredient classification. This vital information will help the novice, as well as seasoned
aromatherapists, to become more tuned into the nuances and the vast array of detail required to
become proficient at the use of essential oils. This is also valuable information when purchasing
your essential oils.If you are interested in creating essential oil products for yourself or as a
serious business venture, this is your learning and reference manual. What you get in The Art,
Science and Business of Aromatherapy are ingredients, recipes, facts, myths, cautions, the ins
and outs of naturals and synthetics, brand building, marketing, sensible business practices and
a vast array of aromatherapy manufacturing how-to’s. And if all you’re interested in is keeping
your kids from getting the ‘sickies and ickies,’ well, that’s in here too. In her breezy, yet direct and
solid, style Kayla lays down the laws of aromatherapy—and you know she means
business.”~Jimm Harrison, educator and founder of Jimm Harrison Phytotherapy Institute and
author of Aromatherapy: Therapeutic Use of Essential Oils for Esthetics “A little bit business
inspiration, a little bit textbook and a lot of great practical ideas on how to work with essential oils
and aromatherapy for your small business are packed into this helpful, down to earth book.
Kayla writes with ease and makes even the most difficult concepts easily digestible for
everyone, from the home crafter to the accomplished businessperson. You’ll learn about how to
blend essential oils, why to use certain oils, about crop growing seasons and much much more.
This is a great reference book for anyone interested in essential oils.”~Anne-Marie Faiola,
founder of SoapQueen.com “Through The Art, Science & Business of Aromatherapy: A Guide to
Essential Oils & Entrepreneurship, Kayla has lifted the art of aromatherapy to a new level. Not
only will you find information about essential oils, but you’ll also discover Kayla’s warm, witty
perspective. This book is comprehensive, clear and beautifully presented. I love the recipes
(‘Messy Cupcakes’ is my favorite), and with each page I turn, my love for aromatherapy deepens
and grows. This book is an indispensable addition to the library of the aromatherapist, the
entrepreneur and everyone in between.”~Donna Maria Coles Johnson, founder & CEO of Indie
Business Network “Lucky for us, Kayla has hit another home run with her second book! Her
profound gift for distilling complex scientific concepts down to their essence shines through in
The Art, Science and Business of Aromatherapy. This comprehensive, insightful reference book
should be staple in the library of anyone interested in natural products or organic medicine and



any budding entrepreneur considering a career in the personal care market. Kayla’s candid
recollection of her early days in business is as illuminating and inspiring a tale as any I have
read. I especially appreciate the invaluable aromatherapy blending information, as well as the
recipes and formulas sprinkled throughout the text. In short, this volume is a virtual goldmine
brimming with wisdom from one of the brightest minds in the industry.”~Lela Barker, founder of
Lucky Break Consulting ACKNOWLEDGEMENTS It took a community effort to get this book out
my head, onto paper and into print. I could have never accomplished this alone. I am grateful for
the team that carried me through this process.Thank you to one of the world’s leading experts in
aromatherapy, Robert Tisserand, for his advice and scrutiny of this book. I am honored that Sylla
Sheppard-Hanger, founder/director of the Atlantic Institute of Aromatherapy and NAHA Chair of
the Safety Committee, gave so much of her time and effort to checking this book for
aromatherapy accuracy. I am so appreciative to Kelly Holland Azzaro, RA, CCAP, LMBT, LMT
and NAHA President for her priceless input and correction. I have the highest respect for these
aromatherapists who have changed the face of the industry. I am honored to even get to play on
the same ball field with the three of them.Special thanks to my editors, Bethany Learn and Aleta
Sanstrum. Aleta cleaned up my grammar while Bethany took all the puzzle pieces of this book
and transformed the entire flow of it. This book was a project I worked on long ago, set aside and
picked back up sometime later. I am so grateful to my early editors Dana Brown and Lesley Ann
Craig who helped me get started on this project in the first place. When both were otherwise
committed, Bethany and Aleta effortlessly picked up the project and ran further with it than I ever
imagined taking it. In 2017 Venessa Knizley got up to speed quickly and edited all the new
information added to the 2nd edition. My right hand gal, Jennifer of Eco-Office Gals, did an
amazing job translating my idea into a beautiful cover. It took a village—many thanks to all of
you.I am particularly grateful to my husband Dennis. He built a business around my passions
and then nudged me into growth beyond my wildest dreams. I feel blessed by our three children,
Keegan, Selah and Caiden, who have taught me new things about myself and life every day. My
son, Keegan, was the inspiration that launched me into becoming an accidental aromatherapist.
And I’m thankful that when I was six years old my parents bought me a chemistry set and a
perfume kit, and in doing so taught me that experimenting is play. I will forever miss my mother
and cherish my father. INTRODUCTIONThe Accidental Aromatherapist In the Beginning, There
Was Tea TreeThe story of how I got started in the aromatherapy, soap, natural cosmetics and
personal care industry is very much like the story of many others who start a small business: I
was fulfilling a personal need. It was the summer of 1998 when my son, Keegan, got a case of
ringworm on his face that would not go away.We tried Over-the-Counter (OTC) drugs and
prescriptions to clear it up, but it kept growing. Since I was partly raised while living overseas, I
had learned to go to the apothecary to find natural cures. So, I headed to the tiny, local health
food store where we were living in Edmond, Oklahoma as it was the closest thing I could find to
an apothecary. The store clerk had nothing to do but stand in the book aisle and read books with
me. Everything we read pointed to tea tree essential oil as the cure to ringworm.At that time, our



family was on a very tight student budget, so I bought the smallest bottle of tea tree essential oil
and headed home to see if my eleven-dollar investment would work. Much to my surprise, within
three days the ringworm was completely gone. In addition, I had expected the tea tree to cause
allergic reactions because I am allergic to fragrances, but I had no problems. Because of that
combination of events, I became very intrigued about this thing called aromatherapy.Before that
encounter with tea tree essential oil, I had always just assumed that aromatherapy was one of
the foo-foo fluffery esoteric things out there in the market. When I thought of aromatherapy, I
envisioned the incense burners that make me take the long way around the hippy haven stores
that line Hawthorne Avenue in Portland, Oregon.With my new-found interest in the healing
benefits of essential oils, I went to the local library and checked out every book they had on
aromatherapy. After I read those, I put in a request for all the aromatherapy books available in the
state to be sent to my local library. Once I started digging into the science of essential oils, I was
fully addicted to learning. It was then that I started researching and studying to become a
certified aromatherapist.At that time, I was a stay at home mom, homeschooling my now-
ringworm free son, while my husband was a full-time student and working full-time! When
Christmas arrived, we needed to make our gifts because we couldn’t afford to purchase them.
So, I decided to use the tea tree from our medicine cabinet to scent the melt and pour soap we
bought from the local craft store. We created an assortment of soaps with different sizes and
shapes and packaged them up nicely. My husband, Dennis, has a long history of creating
companies, so he decided to add re-order forms along with the gifts. In retrospect, it might have
been a bit tacky, but it worked!Our friends and family loved the soap and, not only did they order
more, but they referred us to their friends and family. When the orders came in, we just kept
making more, thinking our little hobby would be nothing more than that, but we were wrong! Bit
by bit people began asking for more products, and we started to expand our line at first by
buying from overseas or out of Canada since no one in the U.S. made bulk natural products at
the time. We started to realize that our little Oklahoma-based aromatherapy hobby was turning
into a miniature micro-business.When my mother suffered a heart attack, I felt the need to move
back to the Northwest to be closer to my parents. But our hobby didn’t bring in enough funds to
afford us the luxury of moving. It wasn’t until shortly after I totaled our car in an accident that an
opportunity presented itself. When a $6,000 check came in the mail to replace our car, Dennis
asked if I would prefer to use it to move to Portland. I jumped at the opportunity to take the
money and move our family and business back to the Pacific Northwest with the car we had
left.It was a Friday, and on the following Monday, Dennis was scheduled to start his training with
the Police Academy—so it was now or never. So that Monday, instead of it being the first day at
the Academy for Dennis, it became moving day. We loaded the back of our U-Haul with all of our
earthly garage-sale possessions, along with a small box filled with essential oils and soap
molds. In the cab of the U-Haul, we packed in one car seat with our 6-week-old baby, Selah, one
cat litter box, one beloved cat named Star, two adults and our 6-year-old son, Keegan.It was a
snug fit, but we were excited. We had just enough money to get us to Portland to set up our new



lives. We hitched our 12-year-old car onto the back and headed North to a land of unknowns.
We had no job, no place to live and very limited resources, with only 5 days to return the truck
before we got charged again…but we were full of hope, aspirations and dreams. Anything
seemed possible.After about twenty miles, just outside Oklahoma City, the truck broke down for
the first time. After a couple hours of quick repairs, we continued our journey. Everything was
going well until the next day. As we drove up a long incline in Burley, Idaho, we noticed lots of
black smoke pouring out of our U-Haul. This time there were no quick repairs to be made. The U-
Haul guys unhooked our car, towed our U-Haul off the highway, and set us free in the Middle-of-
Nowhere-Ville, Idaho. We holed up in a seedy hotel with our cat, a baby and a 6 year-old while
repairs were made, and our time and resources diminished. We were detoured, but we were not
fazed—yet.With our truck fixed three days later, the guys at U-Haul hitched our little car back
onto the tow dolly and sent us on our way with promises to reimburse us for our detour
sometime later. We left Burley with even more dreams. Dennis had spent the down time
imagining up new divisions and exciting directions. I have to admit, our little detour sparked new
ideas in Dennis’ mind that—by the sheer size of those dreams—scared me.With one day to
spare before the U-Haul was due to be returned, we rolled into Portland, Oregon in need of a job
and a home. We unhitched our car from the U-Haul and found that it had aspirations of its own:
to roll down the hill and away from us undeterred by the constrictions of brakes. We discovered
that we had literally dragged our twelve-year-old Toyota the five hundred eighty-six miles
between Burley, Idaho and Portland, Oregon with the emergency brake engaged. The U-Haul
mechanic had set it when he loaded our car back on the dolly and had forgotten to release it.
Still undaunted, we forked over our formally earmarked house deposit money to have brand new
brakes put on our old car. Then, we rented a car so we could still find a place to live that
day.Traditional home rental options were out since we had no deposit funds left, no jobs, no
income, no credit and very little money. Our journey had depleted our funds for first and last
month’s rent, security deposit and all the other fees those people threw at us walking in the door.
After several rejections in town, we found ourselves driving way out into the countryside in the
small town of Molalla. As we drove through a cute little neighborhood, Dennis suddenly stopped
the car to talk to a man putting up a ‘For Sale’ sign in the lawn.A few minutes later, Dennis came
back to the car and said, “Let’s go get the truck.” Despite our situation, he had convinced that
man to rent us his home until it sold. He handed him a check for that month’s rent and drove
back to get all of our worldly belongings so that we could move into our cute, new home. We
were ready to unpack and settle in, so we could get back to our new hobby business.However,
when we pulled the U-Haul up to the house with great anticipation, and we released the back
door of the U-Haul to unpack, we found that all of our life possessions and our ‘business in one
box’ were covered in thick black soot. It seemed that the black smoke that had poured out of the
U-Haul truck had been going directly into the storage area of the truck. We suddenly had no
clothes, bedding or furniture—nothing was spared!A few set-backs later—and even more broke
than we had planned—we got ourselves settled into the Northwest. We started homeschooling



Keegan, and Dennis started school. Our Molalla home-front meant that Dennis had a 36 mile
commute each way to and from school. Between his studies, though, we started building our
dreams into a business.Our kitchen became our research and development lab. I ordered more
library books and, in between homeschooling and caring for our little baby, filled my mind with
more information on aromatherapy and cosmetics. Business came naturally to Dennis, and he
began building up our mail-order aromatherapy business as we sat on the floor of our new home
with our new particle-board desk furniture. We were not willing to allow the roadblocks, detours
or distractions to stop us from reaching for goals.A few weeks later, a friend noticed how
enthusiastic I was about aromatherapy, so she invited me to have a product party at her house
and teach what I knew about essential oils. She invited her friends over, and I taught them all
about aromatherapy. Two of the women asked how they could become consultants and sell my
product. I wrote down their info and promised to get back to them. I went home with $500 worth
of orders and a new idea. Dennis took that idea and ran with it. He developed a multi-level
business plan and manual. We signed up our first consultants that same week. As we grew our
party plan, we endured yet another move to be closer to Dennis’ school. Meanwhile, we
continued to fill the orders for our little multi-level business out of our small apartment
kitchenette.The party plan really took off, and we found ourselves supporting over fifty
consultants after only a few months. As we raced around trying to fill orders, we realized that we
had to move the business out of our two-bedroom apartment kitchenette and into a “huge” 600
square-foot building to keep up with our growing need for ingredients and supply space. We
were very scared because that was a huge investment for us with absolutely no guarantee of
success. I thought, “Well if we fail, at least we can move into our manufacturing space until our
lease is up.”

INTRODUCTIONThe Accidental Aromatherapist In the Beginning, There Was Tea TreeThe
story of how I got started in the aromatherapy, soap, natural cosmetics and personal care
industry is very much like the story of many others who start a small business: I was fulfilling a
personal need. It was the summer of 1998 when my son, Keegan, got a case of ringworm on his
face that would not go away.We tried Over-the-Counter (OTC) drugs and prescriptions to clear it
up, but it kept growing. Since I was partly raised while living overseas, I had learned to go to the
apothecary to find natural cures. So, I headed to the tiny, local health food store where we were
living in Edmond, Oklahoma as it was the closest thing I could find to an apothecary. The store
clerk had nothing to do but stand in the book aisle and read books with me. Everything we read
pointed to tea tree essential oil as the cure to ringworm.At that time, our family was on a very
tight student budget, so I bought the smallest bottle of tea tree essential oil and headed home to
see if my eleven-dollar investment would work. Much to my surprise, within three days the
ringworm was completely gone. In addition, I had expected the tea tree to cause allergic
reactions because I am allergic to fragrances, but I had no problems. Because of that
combination of events, I became very intrigued about this thing called aromatherapy.Before that



encounter with tea tree essential oil, I had always just assumed that aromatherapy was one of
the foo-foo fluffery esoteric things out there in the market. When I thought of aromatherapy, I
envisioned the incense burners that make me take the long way around the hippy haven stores
that line Hawthorne Avenue in Portland, Oregon.With my new-found interest in the healing
benefits of essential oils, I went to the local library and checked out every book they had on
aromatherapy. After I read those, I put in a request for all the aromatherapy books available in the
state to be sent to my local library. Once I started digging into the science of essential oils, I was
fully addicted to learning. It was then that I started researching and studying to become a
certified aromatherapist.At that time, I was a stay at home mom, homeschooling my now-
ringworm free son, while my husband was a full-time student and working full-time! When
Christmas arrived, we needed to make our gifts because we couldn’t afford to purchase them.
So, I decided to use the tea tree from our medicine cabinet to scent the melt and pour soap we
bought from the local craft store. We created an assortment of soaps with different sizes and
shapes and packaged them up nicely. My husband, Dennis, has a long history of creating
companies, so he decided to add re-order forms along with the gifts. In retrospect, it might have
been a bit tacky, but it worked!Our friends and family loved the soap and, not only did they order
more, but they referred us to their friends and family. When the orders came in, we just kept
making more, thinking our little hobby would be nothing more than that, but we were wrong! Bit
by bit people began asking for more products, and we started to expand our line at first by
buying from overseas or out of Canada since no one in the U.S. made bulk natural products at
the time. We started to realize that our little Oklahoma-based aromatherapy hobby was turning
into a miniature micro-business.When my mother suffered a heart attack, I felt the need to move
back to the Northwest to be closer to my parents. But our hobby didn’t bring in enough funds to
afford us the luxury of moving. It wasn’t until shortly after I totaled our car in an accident that an
opportunity presented itself. When a $6,000 check came in the mail to replace our car, Dennis
asked if I would prefer to use it to move to Portland. I jumped at the opportunity to take the
money and move our family and business back to the Pacific Northwest with the car we had
left.It was a Friday, and on the following Monday, Dennis was scheduled to start his training with
the Police Academy—so it was now or never. So that Monday, instead of it being the first day at
the Academy for Dennis, it became moving day. We loaded the back of our U-Haul with all of our
earthly garage-sale possessions, along with a small box filled with essential oils and soap
molds. In the cab of the U-Haul, we packed in one car seat with our 6-week-old baby, Selah, one
cat litter box, one beloved cat named Star, two adults and our 6-year-old son, Keegan.It was a
snug fit, but we were excited. We had just enough money to get us to Portland to set up our new
lives. We hitched our 12-year-old car onto the back and headed North to a land of unknowns.
We had no job, no place to live and very limited resources, with only 5 days to return the truck
before we got charged again…but we were full of hope, aspirations and dreams. Anything
seemed possible.After about twenty miles, just outside Oklahoma City, the truck broke down for
the first time. After a couple hours of quick repairs, we continued our journey. Everything was



going well until the next day. As we drove up a long incline in Burley, Idaho, we noticed lots of
black smoke pouring out of our U-Haul. This time there were no quick repairs to be made. The U-
Haul guys unhooked our car, towed our U-Haul off the highway, and set us free in the Middle-of-
Nowhere-Ville, Idaho. We holed up in a seedy hotel with our cat, a baby and a 6 year-old while
repairs were made, and our time and resources diminished. We were detoured, but we were not
fazed—yet.With our truck fixed three days later, the guys at U-Haul hitched our little car back
onto the tow dolly and sent us on our way with promises to reimburse us for our detour
sometime later. We left Burley with even more dreams. Dennis had spent the down time
imagining up new divisions and exciting directions. I have to admit, our little detour sparked new
ideas in Dennis’ mind that—by the sheer size of those dreams—scared me.With one day to
spare before the U-Haul was due to be returned, we rolled into Portland, Oregon in need of a job
and a home. We unhitched our car from the U-Haul and found that it had aspirations of its own:
to roll down the hill and away from us undeterred by the constrictions of brakes. We discovered
that we had literally dragged our twelve-year-old Toyota the five hundred eighty-six miles
between Burley, Idaho and Portland, Oregon with the emergency brake engaged. The U-Haul
mechanic had set it when he loaded our car back on the dolly and had forgotten to release it.
Still undaunted, we forked over our formally earmarked house deposit money to have brand new
brakes put on our old car. Then, we rented a car so we could still find a place to live that
day.Traditional home rental options were out since we had no deposit funds left, no jobs, no
income, no credit and very little money. Our journey had depleted our funds for first and last
month’s rent, security deposit and all the other fees those people threw at us walking in the door.
After several rejections in town, we found ourselves driving way out into the countryside in the
small town of Molalla. As we drove through a cute little neighborhood, Dennis suddenly stopped
the car to talk to a man putting up a ‘For Sale’ sign in the lawn.A few minutes later, Dennis came
back to the car and said, “Let’s go get the truck.” Despite our situation, he had convinced that
man to rent us his home until it sold. He handed him a check for that month’s rent and drove
back to get all of our worldly belongings so that we could move into our cute, new home. We
were ready to unpack and settle in, so we could get back to our new hobby business.However,
when we pulled the U-Haul up to the house with great anticipation, and we released the back
door of the U-Haul to unpack, we found that all of our life possessions and our ‘business in one
box’ were covered in thick black soot. It seemed that the black smoke that had poured out of the
U-Haul truck had been going directly into the storage area of the truck. We suddenly had no
clothes, bedding or furniture—nothing was spared!A few set-backs later—and even more broke
than we had planned—we got ourselves settled into the Northwest. We started homeschooling
Keegan, and Dennis started school. Our Molalla home-front meant that Dennis had a 36 mile
commute each way to and from school. Between his studies, though, we started building our
dreams into a business.Our kitchen became our research and development lab. I ordered more
library books and, in between homeschooling and caring for our little baby, filled my mind with
more information on aromatherapy and cosmetics. Business came naturally to Dennis, and he



began building up our mail-order aromatherapy business as we sat on the floor of our new home
with our new particle-board desk furniture. We were not willing to allow the roadblocks, detours
or distractions to stop us from reaching for goals.A few weeks later, a friend noticed how
enthusiastic I was about aromatherapy, so she invited me to have a product party at her house
and teach what I knew about essential oils. She invited her friends over, and I taught them all
about aromatherapy. Two of the women asked how they could become consultants and sell my
product. I wrote down their info and promised to get back to them. I went home with $500 worth
of orders and a new idea. Dennis took that idea and ran with it. He developed a multi-level
business plan and manual. We signed up our first consultants that same week. As we grew our
party plan, we endured yet another move to be closer to Dennis’ school. Meanwhile, we
continued to fill the orders for our little multi-level business out of our small apartment
kitchenette.The party plan really took off, and we found ourselves supporting over fifty
consultants after only a few months. As we raced around trying to fill orders, we realized that we
had to move the business out of our two-bedroom apartment kitchenette and into a “huge” 600
square-foot building to keep up with our growing need for ingredients and supply space. We
were very scared because that was a huge investment for us with absolutely no guarantee of
success. I thought, “Well if we fail, at least we can move into our manufacturing space until our
lease is up.”In the middle of all of this, our family expanded with the birth of our daughter Caiden,
and we were determined to keep everyone with us while we grew our business. Dennis focused
on growing the business while I made the products. We were completely overwhelmed as we
worked night and day toward a vision that was not very clear at the time and changed often. We
contacted all the cosmetic manufacturing companies in search of someone who would private
label for us or custom formulate product that met our needs. It was then that we discovered that
the industry purchase minimums were either 4 drums (220 gallons) or 10,000 pieces, and we
couldn’t afford, or store, either one. With new challenges facing us, Dennis and I decided to re-
invent how “natural” cosmetics were being made, so I went back to the library to do more
research, and the journey continued.This was long before there were craft books on how to
make bath and body products. I read all the copyrighted recipes of the chemical companies in
order to better understand the chemistry of cosmetics. Once I gathered enough knowledge to
understand the concept of emulsion and preservation, I became a research and development
queen. I ordered samples of ingredients, and by trial and error, I created our own cosmetic
formulas that were safe, stable and made with naturally-derived ingredients.Once we had
perfected our formulas, Dennis realized that there was a giant niche in the industry that was wide
open. No one was offering “natural” bulk bases to the small businesses, crafters, or hobby-level
consumers. He also determined that it would be much easier to manufacture in bulk and sell to
thousands of small businesses than it was to make one retail product at a time.I was terrified. I
knew Dennis would succeed, but I couldn’t imagine making hundreds, if not thousands, of
gallons-worth of product. I had been making all of our products in two-gallon batches! I
remember clearly the sheer panic that overtook me when Dennis announced that we were going



to change our business model in the midst of our original aromatherapy party plan company. I
had already worked so many hours writing training material, formulating products, doing parties,
training consultants, making product and doing everything else it took to build our party plan
business from scratch. We were busier than you could imagine, growing substantially while
working our tails off.Dennis had this bright idea to start a new company and call it Essential
Wholesale. He wanted to shut down the party plan and become a wholesale manufacturer of the
cosmetic bases, using the formulas we had developed. It seemed counter intuitive to me to shut
down something that, for all intents and purposes, was working. He was totally sold out on his
new vision for our future, but I was scared of the change. What I didn’t know—but what Dennis
could see clearly—was that the party plan business was about to implode because its growth
was unsustainable given our lack of capital resources.The reality was that we were working
around the clock, and nothing about our business model left an opportunity for that to ever
change. Our mistake was that when a customer attended one of our parties, they had the ability
to order a customized aromatherapy product for their exact needs. That meant that every
product had to be scented and mixed by me, because the use of the correct dose of each
essential oil in a given product could only be determined by a trained aromatherapist—and I was
it. We were working until two or four a.m., only to go back to our office by nine a.m. and do it all
again. It was insane, but I was afraid that if we changed I would have to pay the same dues to
succeed in the new company.Dennis had the forethought to change our business model so that
someday our jobs would be able to be duplicated. Our organically-grown business that had
started with only fifty dollars, combined with a significant investment of time and effort, needed a
makeover.I was emotionally hanging onto all the time and energy we had invested into our party
plan. Dennis was using logic and striving for a better future for us. I was frightened of the change.
Dennis talked about one day making thousands of gallons of product in one batch, and I
wondered how I could physically do that, given that I was killing myself to produce the few
gallons we produced per week at that point.Thankfully, I let go of my worries and grasped onto
the dreams of my husband. I made the leap with my eyes wide open, hands shaking, heart
palpitating and my vision firmly focused on Dennis’ dream. Once I made the successful leap to
his dream, it became mine. I thank God that I was able to set aside my fear of change and let go
of a faulty future that would have held us back from our greatest potential.Our original business,
FCP Parties, ran from 1999 to 2001. In 2001 we began the early stages of launching Essential
Wholesale, and we were exclusively supported by that division by October of 2002. And 2003
was our first year of having only Essential Wholesale sales and customers. So, for four years,
from 1998 through 2002, we transitioned from one idea to another, blindly weaving our way
toward an idea that had yet to be discovered.Finally, in 2003, we embarked on our continuing
journey with Essential Wholesale. We created Essential Wholesale with no minimum dollar
amount for bulk wholesale product and 2-gallon minimums for custom formulating. Essential
Wholesale hit the ground running. We quickly outgrew our 600 square-foot facility and moved to
a 2,500-square foot space. We outgrew that space within five months but still managed to



operate there for one and-a-half years. Even when we moved to a 35,000 square-foot, certified
organic, and FDA registered facility—we quickly outgrew that space.Essential Wholesale was
once more out of space in 2011. We had a choice to stay where we were, grow more or sell
Essential Wholesale. We received an amazing offer from someone we trusted to take care of our
employees, customers and business. So, on November 30, 2011, we sold Essential Wholesale,
now known as Essential Wholesale Labs. It is in a beautiful 58,000 square-foot, state-of-the-art
manufacturing space now and thriving.From 2011 to 2017, I stayed out of the industry as part of
a standard non-complete contract from selling my company. On December 1, 2017, I launched
an aromatherapy school and essential oil brand named Ology Essentials. My passion for
essential oils, cosmetic formulating and helping other business owners will live on in my new
venture.As you read this book, know that every effort has been made to credit resources.
However, 20 years of knowledge gathered from reading books, industry magazines, websites,
training materials, blog posts, emails, material safety data sheets, certificate of analysis, industry
sales materials and personal communications, as well as taking continuing education courses,
has contributed to the writing of this book. See the reference section at the end of the book for
known sources. CHAPTER 1The Genesis of Aromatherapy The Plant ApothecaryThe word
“aromatherapy” simply means: treatment with scent. It is the use of essential oils for the
treatment of mind and body. The term “essential oil” comes from the Latin word essential, which
means: essence or pertaining to essence. Essential oils are volatile because they are able to
“fly” or evaporate since they are a liquid that quickly becomes gaseous. “Aroma” refers to: the
naturally occurring scent of the essential oils and “therapy” refers to: the physical and
psychological treatment imparted from essential oils.Essential oils are highly concentrated,
potent and volatile organic materials produced by plants. Plants draw their energy from light,
darkness, sun and soil. They synthesize this energy into molecules of carbohydrates, proteins
and fats. The essential oils produced in this process are extracted from the plants, trees, seeds,
shrubs, flowers, fruit peels or leaves.That said, the term “oil,” in reference to essential oils, can
sometimes be misleading. Essential oils are not actually oily like vegetable oils that are
expressed from nuts and seeds. Essential oils are not oily at all. In fact, most essential oils are
actually very light and appear watery. Most essential oils have a low viscosity while only a small
handful has a high viscosity, such as sandalwood. According to the International Organization for
Standardization, essential oils are a “product made by distillation with either water or steam, by
mechanical processing of citrus rinds, or by dry distillation of natural materials. Following the
distillation, the essential oil is physically separated from the water phase” (ISO).Essential oils are
the most concentrated form of any botanical. Essential oils are the purest form of the plant’s
living structure. It takes an estimated one pound of any given plant to create one drop of
essential oil; however, some essential oils require much more than a pound of product per drop.
For example according to Jeanne Rose, it takes 60 rose buds, to produce one drop of rose
absolute (Rose 2006).One hundred-percent pure, unadulterated essential oils are distinguished
by extraordinarily diverse substances that only nature can produce. But even though they are



natural, we teach that, to be completely safe, it is recommended to never apply undiluted
essential oil to your skin. Essential oils should be diluted in carrier oil, lotion, soap, bath salts or
other modes of application. A little bit of essential oil goes a long way. It only takes four to five
drops of essential oil per ounce of unscented product to scent at the common level of one
percent. Aromatherapy Around the World and Through the AgesAromatherapy has developed
and expanded from one culture to the next as it has spread throughout the world. There are
thousands of essential oils on the market today, but only about 400 are commonly used. The
reasons for the differences in approaches from country to country can be explained by exploring
the history and sources of aromatherapy. When we understand how aromatherapy has crossed
many continents, cultures and centuries, we can better understand its roles in present
times. EgyptThe Egyptians were the pioneers in the aromatherapy realm. They are believed to
have been the first to use aromatic materials from plants, which they infused into carrier oils.
They used these fragrances in all aspects of their lives. Essential oils were used in their
cosmetics, in their daily baths, in massages and to fumigate sick rooms.Aromatic oils were
important in Egyptian religious ceremonies as well. They burned frankincense at dawn as an
offering to the sun and myrrh at dusk as an offering to the moon. Hieroglyphics in Egyptian
temples depict the blending of oils and describe oil recipes. An ancient papyrus discovered in
the Temple of Edfu contained medical formulas and perfume recipes for rituals performed by the
alchemist and high priests.Aromatic oils were used in the embalming process of mummies.
Beautiful alabaster jars and ebony coffers filled with oils, in preparation for the arrival of their
dead into the “next world,” were left in the tombs. The aromatic oils were used in the
mummification process as well.The tombs of the Pharaohs were filled with jars of aromatic oils
that they believed rendered the skin of the deceased supple when they arrived in the next world.
The quality and expense of the essential oils used in burial were symbolic of the class and
wealth of the dead.For centuries, Egypt was well-regarded as the perfume capital of the world. In
48 BC, when Julius Caesar returned to Rome with Cleopatra VII after conquering Egypt,
perfume bottles were tossed to the crowds to demonstrate his total domination of Egypt. The
BibleDuring the exodus from Egypt, the Israelites took with them the knowledge of the
Egyptians. The ancient Hebrews valued plants for medicinal, perfume and religious purposes.
The Bible makes 231 references to various plants, herbs, anointing and holy oils and perfumes
in both the Old and New Testaments. These mentions in the Bible were most likely infused oils,
meaning herbs soaked in oils, which are very different in their concentration from the essential
oils of today—so please don’t misuse this to infer that they were pouring undiluted concentrated
essential oils onto Jesus’ feet.In one reference, God gives a recipe for an anointing oil. “Then the
Lord said to Moses, ‘Take the following fine spices: 500 shekels of liquid myrrh, half as much
(that is, 250 shekels) of fragrant cinnamon, 250 shekels of fragrant cane, 500 shekels of cassia—
all according to the sanctuary shekel—and a hin of olive oil. Make these into sacred anointing
oil, a fragrant blend, the work of a perfumer. It will be sacred anointing oil’” Exodus 30: 22-25.We
are told that frankincense and myrrh were offered by the three wise men to the infant Jesus,



which again, gives a reference point of the value of essential oils in ancient times. “And when
they were come into the house, they saw the young child with Mary his mother, and fell down,
and worshipped him; and when they had opened their treasures, they presented unto him gifts:
gold, and frankincense, and myrrh” Matthew 2:11.The significance of frankincense and myrrh
being given to Jesus Christ at his birth is that both were known as embalming materials used by
the Egyptians for kings. The gift of frankincense and myrrh at his birth meant that Jesus was
born to die for this world. In fact, myrrh is mentioned in the telling of the burial of Jesus as well.
“He was accompanied by Nicodemus, the man who earlier had visited Jesus at night.
Nicodemus brought a mixture of myrrh and aloes, about seventy-five pounds.” John 19:39. Not
only was Jesus born to die, but he was the awaited Messiah King of Israel. “Then Nathanael
declared, “Rabbi, you are the Son of God; you are the King of Israel” John 1:49.The following
scripture in the Bible again mentions plant material and its worth at that time. “Then Mary took
about a pint of pure nard, an expensive perfume; she poured it on Jesus’ feet and wiped his feet
with her hair. And the house was filled with the fragrance of perfume. But one of his disciples,
Judas of Iscariot, objected. ‘Why wasn’t this perfume sold and the money given to the poor? It
was worth a year’s wages’” John 12:3-5.Nard, today known as spikenard, was holy anointing oil
that was used at the time for anointing, consecration, dedication and worship. It was worth about
$2,200 in today’s currency, which was equivalent to a year’s wages for a common laborer at the
time. The significance of nard being used just six days prior to Jesus being crucified can be seen
in Jesus’ response to Judas, “‘Leave her alone,’ said Jesus. ‘Why are you bothering her? She
has done a beautiful thing to me. The poor you will always have with you, and you can help them
any time you want. But you will not always have me. She did what she could. She poured
perfume on my body beforehand to prepare for my burial. I tell you the truth, wherever the gospel
is preached throughout the world, what she has done will also be told, in memory of her’” Mark
14: 6-9.In Hebrew, the word nard translates to “light.” “When Jesus spoke again to the people, he
said, ‘I am the light of the world. Whoever follows me will never walk in darkness, but will have
the light of life’” John 8:12. GreeceThe first documented history of distillation was recorded by
Herodotus (known as the Father of History) when he documented the method of distillation for
turpentine in 425 BC.
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Soaper, “Five Stars. Awesome book!”

Kelli, “Solid Resource. This is the book I turn to when looking for Essential Oil facts. It’s well-
rounded and Informational on all aspects of aromatherapy, including business. The author is
someone I respect and one of the foremost authorities in the world of Aromatherapy. I’ve read
many of the books she’s authored.  A solid resource to add to your collection.”

The book by Kayla Fioravanti has a rating of  5 out of 4.1. 18 people have provided feedback.
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